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Sub-sub-result 2.1
New cost-effective water-saving technologies introduced to farmers and the market

Sub-sub Result 1.1.1
Behaviour change communication campaigns conducted
Sub-result 2.3
Readiness of market actors to apply and receive a loan is strengthened
Sub-result 2.2
Linkages between target market actors and financial institutions strengthened
Result 2:
Increased access to finance for farmers and market actors
Activity Goal:
Water consumption reduced in Jordan
Sub-result 1.1
Awareness of water conservation and technologies strengthened
Sub-result 1.2
Framers trained on water saving-technologies
Sub-result 1.3
Availability of water saving-technologies for farmers increased
Result 1:
Increased adoption of water-saving technologies on farms

